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Company History 


SoonerClean® 

Sooner clean, Better life 


2007 


Began to develop on spunlace 
nonwoven 


2012 

The first half of the years 
Introduced the second 
production line 
Production capacity is 
4500tons/year 


Employee h 1 50 peopli 


2016 

The second half of the year 
introduced the forth production line 
Production capacity is 
1 lOOOtons/year 
Employee is 210 people 






2003 

Our company established 



Production Line 

Total 4 spimtace production lines 


SoonerClean® 


Sooner clean. Better life 




ye 

wm 



First production line 
Parallel lapping 
Wood pulp PET materials 
Weight range : 3S-85gsm 


Second production line 
Wood pulp./fP materials 
Weight range: 40-120gsn ： 


Third production line 
Cross lapping 
Wood pulp.' PET materials 
Weight range : 50-120gsm 


Forth production line 
Mainly for colorful and 
printed products 
Weight range : 40-120gsm 


Beside , 祝 have 2 wood pulp product ion lines, one is for white color, another is for colorful wood pulp 
We also have 1 PP production line. 
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Our Advantages 


SoonerClean® 

Sooner clean. Better life 


1. Pu Ip board was imported from 



Canada Domtar 

2. PET and PP from Sinope c 

We buy from the suppliers since 2008 

year and never change. 



Quality 
guarantee 






Wood pulp paper was made by 
ourselves 

2. PP fabric was made our ourselves 

3. PET fabric was made tav ourselves 


L If you have a good new ideal 
we can offer a solution, 

2. We support customized pattern. 
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Competitive 
strengths 



i. 
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The biggest manufacturer of 
woodpulp laminated spunlace 
nonwoven fabric. 

Strong R&D ability. 
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Company Culture 


SoonerClean^ 


Sooner clean. Better life 


Aim 

Wish 


sooner clean brings better life 


To be globally level first class 
nonwoven supplier and 
win more client satisfaction 


Value 


cherish and be thankful 



strategies 


Man -nature friendship, the 
pursuit of sustainable 
development 
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